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Annomayun: 6 OauHoU cmamve npeocmasien 0030p cmpamezuil YNPAGNEHUs YENOUKAMU NOCMABOK
IKONO2UYECKU YUCMBIX U 80300HOBNAEMBIX NPOOYKIMOB, UMO AGNAEMC A Ce200HA 0OHOU U3 HAuboIee aKmyanrbHbIX
npobaem. Taxowce obcyxrcoanucy cnocobvl cHudxiceHus yuwepba okpyscarowell cpede 8 npoyecce 102UCMU4ecKot
OesmenvHocmu. B nacmosuee epems sxonocuunoe u ycmouuugoe ynpasieHnue yenoukamu nocmasox 6bl36ano
00eCNOKOEHHOCb VUEHbIX U KOMNAHUN U CYUMAEMCA, 4mo OHO USPAem BAXNCHYIO PONb 8 NpedocmasieHuu
pewienuil 0 peuierus 2100aNIbHbIX NPOOeM YCHMOUYUBOCTU.
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Abstract: this article provides an overview of supply chain management strategies for environmentally friendly
and renewable products, which is one of the most pressing problems today. Also, ways to reduce environmental
damage in the process of logistics activities were discussed. That’s way ecological green and sustainable supply
chain management is currently a concern for scientists and companies, and is believed to play an important role
in providing solutions to address global sustainability challenges.
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C OBICTPBIM SKOHOMHYECKHM pPa3BHTHEM MOKYIATENIbHas CIIOCOOHOCTh M MOTpeOUTENbCKasi CriocoOHOCTh
KHUTEJICH 3HAYUTENbHO yBenHUmiInch. CYIIECTBEHHBIH POCT MHPOBOTO MOTPEOJICHHS NMPHUBOIUT K OTPOMHOMY
cnpocy Ha rioOalbHBIE pecypchl (HampuMep, MaTepHalbl M SHEPrHi0) M BBI3bIBAET OOJBIIOE KOJIWYECTBO
3arpsA3HSIONINX BEIIECTB, YTO CO3/AET CEPhE3HBIEC MMPOOIEMBI sl INI00ATBHOTO YCTOHYNBOTO Pa3BUTHSL.

OmnpeneneHne 3K0JIOTUYECKHA YUCTOTO U YCTOMYMBOTO YIIPABIICHUS LIETIOYKAMH ITOCTaBOK - 9TO «MHTETpalus
9KOJIOTMYECKOTO MBIIIJICHUS B YIIPABICHUE IIETIOYKAMH IIOCTABOK, BKJIFOYAs JU3aifH MPOLYKTa, BEIOOpP U BBIOOP
MaTepHana, IpoU3BOACTBEHHBIE ITPOIIECCHI, JOCTABKY KOHEYHOT'O IPOJYKTa IIOTPEOUTENSAM, a TaKKe yIpaBIeHHE
OKOHYaHHEM CpOKa CIyXObD». MPOAYKT MOCJIE €ro IOJIE3HOrO HCIHOJIb30BaHus». [IpuHMMas BO BHHMaHHE
B2)KHOCTh HKOJIOTMYECKH YUCTOTO M YCTOWYHMBOTO YNPABICHUS HETMOYKAMH IIOCTABOK U CTHMYJIHPOBAHUS
HU3KOYTJIEPOJIHOTO SKOHOMHUYECKOTO TIEPEeX0/ia U MOCTPOSHUSI YCTOHYMBOTrO OOIECTBa, MPABUTEILCTBA TAKKE
IIPOBOJAT HECKOJNBKO 3(P(EKTUBHBIX IMOJUTHK IO COACHCTBHIO 3KOJOIMYECKH YHUCTBIM M YCTOHYUBBIM
YIIPaBJIEHUIO IENOYKAMH IIOCTABOK, TAaKMX KaK IOJIMTHKA CyOCHAMPOBAHMS HU3KOYIJIEPOJIHBIX TEXHOJOTHH,
peryMpoBaHKe TOPTOBIM KBOTaMH Ha BBIOPOCHI M PEr'yJIMPOBaHUE HAJIOTOB HA yriepo/l.

B mocnennee BpeMs, ¢ NPUMEHEHHEM HOBBIX TEXHOJIOTMH, TAaKMX Kak OOJbIINE JaHHBIE, OOIavyHbIC
BBbIUHMCIICHUS, VIHTepHET Bellleil 1 TEeXHOJIOrUs OJIOKYEHHOB, B YIIPABJICHUH IETTOYKAMH [TOCTABOK, HHHOBAIHN B
YIIpaBICHUH IIEMOYKAaMU MOCTABOK TAKXKE YIIOMHMHAIOTCS C OecrpereIeHTHOH BbICOTOH. TeM He MeHee, CTOUT
OTMETHUTb, YTO IIaT(OpMa SBIISETCS BAKHBIM HOCHUTEIEM WHHOBALIMII B YIIPABJICHUM LIENOYKAMH [TOCTaBOK. B
00macTH ympaBieHUs IENOYKaMH IIOCTaBOK OAWHAKOBO BAXKHO JKOJIOTH3AIMSA BCEH IEMIOYKH ITOCTABOK H
coJielicTBHE pa3BUTHIO IUIATPOpMBL. DakTHYECKH, HKOHOMHKA IUIAT(GOPMBI LIMPOKO HCIOJIB3YeTCsl B
peanbHOCTH, U Bce OoJIbliIe U Ooubliie GUPM IPUCOSTUHSIOTCS K Tatdhopme sl MoTydeHus 00l TPUObLIH.
Tunmunsie wratdopmsl conepxkat Tmall.com, JD.com u UMEIOT pasHble pexHMMbI padboTel. Tmall.com Geper



KOMHCCHIO 32 KaXablii 1oxo u JD.com moxymaet mpoayKTsl y ¢pupm u mpogaeT ux notpedburemsm. Kpome toro,
Tmall.com u JD.com uccnenytor. KpoMe TOro, cymiecTByrT pasHble MIaTGopMbl KOHKypeHUUH. U pupmbl
CTAJIKUBAIOTCSA C OOJBIIMM CPBIBOM CIIPOCa, KOTJa NPUCOEAMHSAIOTCS K tuiatdhopmam. Korma dupma
MIPUCOEANHSIETCSI K CTOPOHHEH IIaropMe, XOTS MOXKET CTOJKHYTBCS C HEOIPEIEICHHOCTBIO CIpoca H
1aTGOPMBI KOHKYPEHIIMH, HO MOXKET NMPUCOCANHHUTH OOJIbIIE TIOTPEOUTENEH.

B cBsi3u ¢ MOMyNISAPHOCTHIO IKOJOTHYECKH YHCTOTO M YCTOWYHMBOTO YIPABJICHHS IIETIOYKAMH ITOCTaBOK, a
TaKke JUIs J0CTyna K OOJbIIEeMY KOJMYECTBY PECYPCOB M NPHUBIICUYEHHS OOJBIIETO KOJMYECTBA KIMEHTOB
IaTGOPMBI TAKKe MPHHSIM BO BHUMAHHE NPOONEMBI yCTOHYMBOCTH. TeM He MEHee, M3BECTHO, YTO KOT/a
iaThopMa paccMaTpUBAET BOIIPOCH! YCTOWYMBOCTH M COACHCTBYET YIPABIICHHIO 3€JICHON LIEMOYKOH MOCTaBOK,
OHa MOXKET OBITh JOPOTOCTOSINEH, YTO MOBIHMAET Ha €€ KPAaTKOCPOYHYI0 KOHKYPEHIIMIO U DPEUICHHS ee
TUTaTGOPMHBIX KOMITAHHH OTHOCHUTEIBHO IPON3BOJICTBA, IIETIOYKH IIOCTABOK, JIOTHCTHKH, Pa3pabOTKU MIPOIyKTa
U pachpeieNieHHs. TEXHOJOIHH, olpeaensomue 3P(eKTHBHOCTh HCHOJIB30BaHUS PECYPCOB, BHUIBI H
MHTEHCHBHOCTh 3arps3HAOINX BemecTB. CiieoBaTesbHO, Kak cOalaHCHpOBAaTh 3TH (PAKTOPBl M HPUHATH
pasyMHBbIE pelIeHHs], HEOOXOJUMO ISl ITaTOPMBI U €€ WICHOB.

OCHOBHBIMU IEISIMH 3TOTO CTaThsl SIBJISETCS M3ydYEHHE BOINPOCOB HKOJIOTHUECKH YHUCTOTO M YCTOWYIHBOTO
YIpaBJeHUS] LENOYKAaMH II0CTAaBOK B KOHTEKCTE O3KOHOMHKHM IIIaTGOPMBI M TPEJIOKEHUE YUCHBIM |
crenuanicTaM-IpakTUKaM IPOaHAIN3UPOBATh, KaK pEalM30BaTh YMPABICHHE 3KOJIOTMYECKH YHUCTBIMH U
YCTOWYMBBIMM LEMSIMH TIOCTaBOK B OKOHOMHKE IUIarGopmbl. MBI TIPHUBETCTBYEM aAHAJIMTHYECKHE,
KOJIMYCCTBCHHBIC, SMIIMPUYCCKUEC U MYJIbTH-METOJOJOTHUYCCKUE OPUTMHAJIBHBIC MCCICA0OBAHUSA, ITOCBAIICHHBIC
1aTGopmMe, OCHOBAHHOM Ha 3KOJIOTHYECKH YUCTOM M YCTOIYMBOM YNPABICHNUH LEMSIMH ITOCTAaBOK. MEXIy TeM,
10 Mepe TOro Kak JKOJIOTHYECKHE MPOOJIEeMBbI CTAaHOBATCS 0o0Jiee CEpbEe3HBIMH, JIIOAM BCE OOJIbIIE BHUMAHUS
YIJNSAIOT CBOEMY 3I0pOBBbIO. MeEIMIMHCKAs LEMOYKa IOCTaBOK, Pa3BUBAIOLIAACS BETBb MHOTHUX IETIOYEK
TIOCTaBOK, ITPUBJIEKIIA K ceOe BceoOliee BHUMaHUE.

DddextuBHOE QYHKIIMOHUPOBAHNUE MEIUIIMHCKOH 1IEMU OCTABOK MOXKET HE TOJILKO 00CCIICYHUTh MAIlUEHTOB
XOPOIIMMH MEAWIMHCKUMH YCIyraMH, HO M obecneuuTs 3(p(eKTHBHOE HCIIOIH30BAHHE PECYPCOB M CHU3UTH
HEraTHBHOE BO3JEHCTBHE Ha OKpykawuyro cpeny. Kak obecneunts 3ddexTrBHY0 paboTy MeAMIHMHCKOW
LIETIOYKN MOCTABOK, MPEACTABISLETCS TOBOJIBHO BaKHBIM. K cHacThio, MOSBUIINCH TEXHOIOTHH OOJBIINX JaHHBIX
n miardpopMa. YmpasiseMoe JaHHBIMH YIpaBlieHHE M IUIaTdopma 0OecrieunBarOT TapaHTUIo 3(QPEeKTHBHOM
paboOTBl MEOUIMHCKOM WEmoYkd MocTaBokK. ClenoBaTenbHO, 3TOT CIEHUATIBHBIA BOIPOC PpacCMaTpUBACT
yIIpaBiieHHE IICTTOYKaMH TTOCTaBOK MEAWIMHCKUX YCIYT OTHAEIBHO MpPH PACCMOTPEHHH OOIIETO YIpPaBICHUS
OKOJIOTHYCCKUMHU I CITIOYKaMU ITOCTABOK B OKOHOMUKEC l'lJ'laT(bOpMBI.
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