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Abstract: tourism today is an indicator of development civilization, a method of understanding the surrounding
reality, way to improve cultural level and recovery health of people. At the end of XX century, tourism is
becoming a mass phenomenon, and the tourist business is experiencing a real boom. Today tourism has become
a major category of international trade in services. As a worldwide export category, tourism ranks third after
chemicals and fuels and ahead of automotive products and food. In many developing countries, tourism is the
top export category. This article gives information about one of the fastest growing areas of the travel and
tourism industry — educational tourism. Internationally, educational tourism has been recognized as an
important market segment in the tourism industry. Although definitions of educational tourism abounds, the best
way to conceptualize the market segment is to look at the broad range of activities. Moreover, article depicts the
role of education tourism in expanding youth horizon, illustrates the percentage of language learning students
by regions and shows the world’s best student cities in 2018. For many in the world of education, the months of
June and July represent the end of the academic year and the start of tourism's high season. Thus, from the
perspective of the tourism industry as the academic year wanes, new tourism educational opportunities begin to
wax.
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AnHOmayua: mypusm Ha ce200HAWMNUL OeHb AGNAEMCs NoKa3amenem pazeumus YUSUTUIAYUY, MemOOoM
NO3HAHUA OKpYAHCaroujell OelcmeumenbHOCmuy, cnocoboM NoGvleHUs KYIbIMYPHO20 YPOSHS U 80CCIMAHOBNEHUS
300pogbs mooei. B konye XX eexa mypusm CmMAaHOSUMCA MACCOBbIM AGNEHUeM, d MYPUCMCKuli OusHec
nepexcueaem nacmoswuti oym. Ce200Ha mypusm cman OOHOU U3 OCHOBHBIX Kame2oputli MedlcOYHAPOOHOU
mopeoenu yciyeamu. B kauecmee Mupogoil SKCNOPMHOU Kame2opuu mypusm 3aHUMAen mpemve Mecno nocie
XUMUKAMO8 U MONAUSA U ONnepedxcaem aemomMoOuibhble NPOOyKmbl U NpoOYKmul numanus. Bo muocux
PA3BUBAIOWUXCS CIPAHAX MYPUSM AGIAEMCA 8blCUel] IKCNOPMHOU Kamezopueti. B smoii cmamve npedcmagiena
ungopmayus 06 00HOU U3 Haubonee ObLICMPOPACMYWUX OobaACMel UHOYCIMPUU MYPUsMA U Nymeuiecmeuil -
obpaszosamenvHom mypusme. Ha mexncoyHapoOHom ypoeHe obpazosamenvhbiti mypusm Obll NPUSHAH BANCHBIM
Ce2MeHmOM pbiHKA mypusma. Xoms onpeoeneHus o0pa3o8amensbHo20 Mmypusma usoouryiom, ayuuiuli cnocoo
KOHYENmyanusuposamy ceemenim poulHKa - 3Mo nocMompemys Ha wupokuti kpye meponpusamuil. Kpome moeo, 6
cmamve  NOKA3AHA  pOb  00PA306AMENbHO20  MYPUsMA 8  PACWUPEHUU  MOJOO0ENCHO20 — 2OPU30HMA,
UATIOCIPUPYEMCS. NPOYEHM  VYAWUXCA AZLIKOBO2O O00VYeHus No pecUuoHaM U NOKA3AHbl JyYuue 6 Mmupe
cmyoenyeckue eopooda 6 2018 200y. [nsa mHocux 6 mupe o6pazosanus mecaybl UiOHs U UIOIbL NPeoCmasisiom
coboil koney y4ebHo20 2004 U HAYANO BbICOKO20 ce30Ha mypusma. Takum obpasom, ¢ mouKu 3peHus UuHOyCmpuu
mypusma, MNOCKONbKYy aKaoeMuyeckuii 200 3aKAHYUBAEemcs, HO8ble MYpUcmuieckue oopazoeamensvHvie
B03MOJICHOCU HAYUHAIOM DACU.

Knrouesste cnosa: obpazosamenvruili mypuzm, Moaiooedich, yueba, 3a pyoexicom, ooyueHue.
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Tourism today is an indicator of development civilization, a method of understanding the surrounding reality,
way to improve cultural level and recovery health of people. At the end of XX century, tourism is becoming a
mass phenomenon, and the tourist business is experiencing a real boom. Today tourism has become a major
category of international trade in services. As a worldwide export category, tourism ranks third after chemicals
and fuels and ahead of automotive products and food.



Currently one of the most popular and rapidly growing areas of tourism is educational tourism. The term
educational tourism refers to any "program in which participants travel to a location as a group, with the primary
purpose of engaging in learning experience that is directly related to the location" [1, p. 28]. Its aim is to improve
the education process, to enrich the educational experiences by providing scholarships abroad, tourist packages
that include camps, excursions, language classes for any level of knowledge, including training on certain fields
(medical, legal, tourism, management, etc.) or on categories of interest (fashion, design, arts, theatre, dance,
etc.). It also includes summer schools, and theme camps that are organized nationally and internationally.

It can be stated that the notion of tourism education defines how to teach tourism, which methods to apply,
etc.; while educational tourism refers to educational activity implemented through tourism. Educational tourism
combines the two areas of activity, i.e. tourism and education (Figure 1). Education has become one of the most
important purposes of youth travel, because youth want to study and open the world at the same time. Education
helps young people prepare for adulthood. Learning occurs more intensely during childhood and adolescence
than during any other phases of the life cycle. Education involves the development of physical or cognitive
skills, the acquisition of knowledge, and the shaping of values, attitudes, and beliefs. Education is central to
development and to the improvement of the lives of young people globally.

With educational tourism youth are curious about learning host countries language.
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Fig. 1. Structure of Educational Tourism Concept [2]

Language travel, defined as travel abroad to improve language skills and today it has become a structured and
important part of global youth tourism market. Approximately 3,000 language travel providers, 50 related
language travel associations across the globe, 16,000 education agencies and 2 million students travelling solely
for the purpose of language acquisition every year [3]. With the huge economic impact that language
travel can have on a destination, there is a growing need for them to be more supportive of national language and
travel associations.
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Fig. 2. The percentage of language learning students by regions [4]

There are best destinations for students around the world. In their latest “Best Student Cities” ranking, QS
has assessed London to be the world’s best destination for students. Judged on categories such as affordability,
employer activity and establishment rankings, the UK capital emerged on top with a score of 482. Close behind
was Tokyo with 479 and Melbourne with 475.

London Sf# 482

Tokyo ® 479
Melbourne & 475
Montreal [«} 465

Paris | i 463
MuniCh - — Ed60
gerlin = (NG 455
Zurich 453
Sydney & 452

Seoul %} 449

Fig. 3. The World's Best Student Cities in 2018 [5]
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